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The Internet has allowed our attention spans across platforms to weaken, causing 
our interest in websites to decipitate easily and quickly if our attention isn’t spiked 
within the first 10 seconds. For website owners who sell ideas rather than materials, 
this can prove to be difficult. Here we are introduced to the 4x4 Model for Knowl-
edge content. It promises to help engage your audience to get the right informa-

tion. First, we break it down into 4 models: 

A ‘Water Cooler’ model is succinct, direct 
and, compelling. Thinking of it like a 
headline or a tweet where the purpose is 
the engage the user, grab their attention 
and make them curious enough to 
engage even further. These ‘Water Cooler’ 
moments should be found throughout your 
website, within layers of content rather 
than just headlines in order to 
recapture your audience.

A Cafe is a place socialities go to indulge 
in deeper conversation at some length. 
Think of it as a longer form of produced 
content such as a blog post, 1-2 page 
article or a 3 minute video. This Cafe 
model is a progression of the water cooler, 
rather than telling an idea it dives deeper 
into the explanation of what it is. The two 
models go hand in hand as the ‘water 
cooler’ brings attention to critical points 
within the ‘cafe’ article.

The library model is the scholar of the 
models, providing research and data to 
back up what is asserted at the water 
cooler and cafe. Water cooler moments 
should not disappear! A large wall of text 
will be read by very few without some 
breaks at the water cooler in between. 
Incorporating images, data visualisatins 
and key points will help audiences stay 
focused on your content. The cafe is also 
a criticial piece to the library; every piece 
of librry content published should have an 
associated executive summary or chapter 
introduction (cafe content).

Finally, the Lab model. This is where users 
interact with research from the Library. This 
is both the rarest but most powerful form of 
content. In the lab, you open vaults and 
give users access to the data which can 
be twisted and made about their own 
interests.

In addition to the four models, there are four critical components that can 
be used throughout each model. The idea is that these elements increase 

understanding, engagement, retention, and social sharing.



Components

VISUALISATION STORY-TELLING

INTERACTIVITY SHAREABILITY

Visualisations such as a bar chart can 
allow users to understand information 
quickly (within that all important 10 seconds 
mark). Visualisation is not just about data 
however, but also concept and 
geographic visualisation.

Effective story-telling is turning an abstract 
idea into a relatable theory. Liberal use of 
video is effective story-telling and a visual 
tool that is highly recommended however is 
not the only way.

If something is seen, it can be easily 
understood. Web is a powerful and popular 
medium not because of it’s convenience 
but because of it’s ability to be shaped and 
made for our own uses. The web 
provides gateways to more gateways and 
is a popular tool within a large wall of text. 
Without using hyperlink after hyperlink but 
rather allow you to offer an interactive ex-
perience with lab moments with images that 
can be zoomed in or out on to 
discover more detail. This can also control 
how much a viewer feels they want to read, 
and can encourage audiences to read 
more as it will be their choice.

The water cooler moments are your most 
influential when it comes to shareability, as 
it is these moments that stick in the minds of 
audiences and will most likely be the points 
passed on to others via word of mouth or 
social media links such as tweets. So 
including buttons to socials such as ‘likes’ 
and ‘retweets’ allows for more traffic to 
come back to your site to view your 
information overall as a whole. 


